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Tujuan dari penelitian ini adalah untuk mengetshui
apakah penentuan harga Jual vang diterapkan oleh PT.
Rumindo Pratama sudah tepat atau belum, dengsn menggunakan
rendekatan metode cost-plus pricing.

Metode vang digunakan untuk mengumpulksn data adalsah
wawancars. observasil, dan dokumentasi. Adapun langkah-
langkah dalam teknik analisis data vang digunakan untuk
menjawab perumusan rmasalah adalah: pertamsa,
mendeskripsikan penentuwan hargs Jjual vyang diterapkan
perusshaan; kedua, menghitung hargs jual menurut metode
cost-plus pricing berdssarkan pendeksatan full costing,
ketiga, menganalisis perbedasn harga jusl antara persahaan
dengan kajisn teori; keempat, menentuksn apakah harga jual
vang diterapkan perusahaan sudah tepat atsu belum dengan
menggunakan kriteria dengan batas toleransi sebagai

berikut: Selisih Harga Jual £ 5%, tepat; Selisih Harga
Tareg ]l 8 KO +2Aalr +ored
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ABSTRACT
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The purpose of this research iz to find out whether
the selling price determination by using cost-plus pricing
method in Rumindo Pratams Co. Ltd. is appropriate.

The data collecting methods include interviews,
observation, and documentation. Then, the steps in
analyzing the data to answer the problem are as

follow:(1) describing the selling price determination in
the company., (2) determining the selling price saccording
to cost-plus pricing which is based on full costing
approach, (3) analyzing the difference between the selling
price computed by the company and that based on the
theory, (4% determining whether the selling price of the
company is appropriate. The criteria for Lhe
appropriateness are as follow: the selling price
difference less than or equal to 5% is appropriate, the
selling price difference more than 5% 1s not appropriate.

The result of the research shows that: (1) the



