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Penelitian ini bertujuan untuk mengetahui pengaruh Citra merek (Brand image),
harga, dan kualitas produk terhadap keputusan pembelian produk Purbasari
lipstick matte, pada mahasiswi Universitas Sanata Dharma pengguna produk
Purbasari lipstick matte. Untuk mengumpulkan data penelitian menggunakan
kuesioner. Pengambilan sampel menggunakan teknik convenience sampling dan
jumlah responden sebanyak 100 orang.

Peneliti menggunakan Uji Regresi linier Berganda, Uji F, Uji t, dan Koefisien
Determinasi dengan menggunakan SPSS 16. Hasil penelitian menunjukan bahwa
Citra merek (Brand image) dan Kualitas Produk berpengaruh positif terhadap
Keputusan pembelian dan variabel harga secara parsial tidak berpengaruh
terhadap Keputusan pembelian produk Purbasari Lipstick Matte.
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THE INFLUENCE OF BRAND IMAGE, PRICE, AND PRODUCT QUALITY ON
BUYING DECISION OF PURBASARI LIPSTICK MATE PRUDUCT

Case Study at Students of Sanata Dharma University
Mentari Kasih Labiro

Yogyakarta, 2017

This research aims to find out the influence of brand image, price, and product
quality on buying decision of Purbasari Lipstick Matte Product. of students
Sanata Dharma University who used Purbasari Lipstick Matte product. This
reseacher collects the research data using questionnaire. The questionnaires are
distributed to 100 respondent.

Researcher utilizes Multiple Linear Regression Test, F Test, t Test, and
Coefficient of Determination at SPSS 16. The result shows that brand image and
product quality have a positive influence on buying decision and variable of price
partially have no influence on buying decision of Purbasari Lipstick Matte
Product.
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