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Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh biaya promosi
(periklanan dan promosi penjualan) terhadap volume penjualan dan mengetahui
kegiatan promosi (periklanan dan promosi penjualan) manakah yang memiliki pengaruh
terbesar terhadap volume penjualan.

Penelitian ini adalah studi kasus, pada PT. Ega Paintindo, Tangerang yang
bergerak dalam industri cat dengan pelarut minyak (solvent base) dan Warnet Graha
Rajawali, Yogyakarta yang bergerak dalam bidang jasa internet. Teknik pengumpulan
data yang digunakan adalah metode wawancara, observasi dan dokumentasi.

Teknik analisis data yang digunakan untuk menjawab rumusan masalah adalah
menggunakan alat analisis regresi linier berganda metode kuadrat kecil (Least Square
Method). Biaya periklanan dan biaya promosi penjualan secara bersama memberikan
pengaruh yang sangat signifikan terhadap volume penjualan.

Secara parsial variabel biaya promosi penjualan pada PT Ega Paintindo,
Tangerang tidak signifikan dalam mempengaruhi volume penjualan, namun signifikan
di biaya periklanan. Sedangkan pada Warnet Graha Rajawali, Yogyakarta varibel biaya
promosi penjualan signifikan dalam mempengaruhi volume penjualan, namun tidak
signifikan di biaya periklanan.
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ABSTRACT

THE EFFECT OF PROMOTION EXPENSE ON THE SALE VOLUME

A Case study at PT.Ega Paintindo, Tangerang
and
Graha Rajawali Warnet, Yogyakarta

By
Albertus Okky Irmawan
(002214095)

The purpose of the research were to identify the effect of the promotion expense
(advertising and sale promotion) on the volume of the sale and which one of the
promotion activities ( advertising and selling promotion) that has the most influence on
the sale volume.

It was a case study which was carried out at PT. Ega Paintindo, Tangerang
which was operating in a solvent based paint industry and at Graha Rajawali Warnet,
Yogyakarta, operating in the field of internet service. The data gathering technique were
interviews, observation, and documentation.

The data analyzing technique which was applied to answer the problem formula
was multiple linier regression analysis. Based on the result of the research , it was
concluded that both advertising and promotion expenses have a very significant effect
on the sale volume.

At had PT Ega Paintindo, Tangerang, the sale promotion expense variable was
partly insignificant in influencing the sale volume; however, the advertising expense
was. Whereas at the Graha RAjawali Warnet, Yogyakarta, the sale promotion expense
variable was significant in spite of its insignificant advertizing expense.
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