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Tujuan penelitian ini untuk mengetahui adanya pengaruh ukuran
perusahaan, profitabilitas dan profile perusahaan terhadap pengungkapan
corporate social responsibility.

Jenis penelitian ini adalah studi empiris. Data diperoleh dengan
mengumpulkan data laporan tahunan dan laporan keuangan perusahaan. Teknik
analisa data yang digunakan adalah regresi linier berganda.

Hasil penelitian menunjukkan bahwa secara simultan ukuran perusahaan,
profitabilitas dan profile perusahaan mempunyai pengaruh terhadap
pengungkapan corporate social responsibility. Hasil penelitian secara parsial
menunjukkan bahwa ukuran perusahaan dan profile perusahaan mempunyai
pengaruh positif terhadap pengungkapan corporate social responsibility.
Sedangkan profitabilitas tidak mempunyai pengaruh negatif terhadap
pengungkapan corporate social responsibility.
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The aim of this study was to find out the influence of the company’s size,
profitability, and company’s profile on the corporate social responsibility
disclosure.

This study was an empirical study. This study obtained the data by
collecting the company’s annual report and financal report. The data analysis
technique of this study was the Multiple Linear Regression analysis.

From the analysis, the research found that company’s size, profitability
and company’s profile had influence on the corporate social responsibility
disclosure simultaneously. Individually, the company’s size and company’s
profile had positive influence on the corporate social responsibility disclosure.
While the profitability had negative influence on the corporate social
responsibility disclosure.
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