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ABSTRACT

An Analysis on The Potential of Bar Business Unit
A Case study at Gula Jawa Bar and Pasiraman Bar
Novotel Hotel Yogyakarta

Kristiyanto Agung Raharjo
Sanata Dharma University
Yogyakarta
2002

The objectives of the research were, to find out (1) the development potential of
the bar as a business unit ; (2) the capabillity of the bar unit as a complementary facility
for the guest.,(3) The capabillity of the bar unit in compensating the main source of
income fluctuation, i.e.room sales.

The potential of the bar as a business unit was measured by using a Seculer Trend
Analisis based on the trend of the results of the bar sales. The capabillity of the bar as
additional facillity for the guest was measured by using Product Moment Correlation
analysis. The number of the hotel guests and the number of guests who visited the bar,
and the capability of the bar in compensating of the main income (room sales) were also
measured using Product Moment Analysis, based on the pattern and the correlation
between the results the room sales and bar sales.

The result of the research showed that the bar was potential as a business unit
viewed from the trend of the result of bar sales. The equation of the trend was Y=
21.435.161,96 + 856.323,30 X. This showed that the value of b was positive (
856.323,30), meaning that bar sales increased 856.323,30 rupiahs per month. The
correlation between the number of hotel guests and the number of guests who visited the
bar was positive and significant, meaning that an increase in the number of hotel guests
would be followed by the increase in the number of the bar's guest, and hotel on the
contrary. This result was shown the observed value of t (4,016) which was numerically
greather than the t-tabel (1,721). This analysis showed that the bar was a completing
element for the guest needs. The correlation between room sales and bar sales was
positive and significant, if room sales increase, bar sales would increase and vise versa.It
was found from the t-test computation that the observed value t (2,474) was numerically
greather, than the t-tabel (1,721) . This analysis showed that the function of the bar did
not compensate of the main income, it enhanced the fluctuation of the room sales.
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