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Tujuan pendlitian ini adalah untuk mengetahui pengaruh rasio leverage
keuangan tertimbang dan intensitas modal tertimbang serta pangsa pasar terhadap
profitabilitas perusahaan manufaktur yang go-public di Indonesia. Penelitian ini
meneliti tiga rasio persaingan yang mempengaruhi profitabilitas industri. Rasio
tersebut meliputi rasio leverage tertimbang, intensitas tertimbang, pangsa pasar.
Penelitian ini menggunakan data laporan keuangan perusahaan manufaktur yang
go-public di Indonesia sgjak tahun 2003 hingga 2005 dengan total sampel per
tahun sebanyak 90 perusahaan yang terdaftar di Bursa Efek Indonesia. Jenis
penelitian ini adalah studi empiris. Data diperoleh dengan teknik dokumentasi.
Teknik anaisis yang digunakan adalah analisis regress berganda dengan
menggunakan pooling data. Uji t dan Uji F digunakan untuk menguji hipotesis
pendlitian.

Hasl pendlitian menunjukkan bahwa; pertama, leverage keuangan
tertimbang, intensitas modal tertimbang serta pangsa pasar secara simultan
berpengaruh terhadap profitabilitas perusahaan manufaktur yang go-public di
Indonesia. Ini ditunjukkan oleh nilai Fhiwng 5,782 > Fae 2,64. Kedua, rasio
leverage keuangan tertimbang tidak berpengaruh positif terhadap profitabilitas
perusahaan manufaktur yang go-public di Indonesia (thitung -2,717 < tiape 1,960).
Ketiga, intensitas moda tertimbang tidak berpengarun negatif terhadap
profitabilitas perusahaan manufaktur yang go-public di Indonesia (thitung 3,024 >
trabe -1,960). Keempat, pangsa pasar tidak berpengaruh positif pada profitabilitas
perusahaan manufaktur yang go- public di Indonesia (thitwung -0,285 < tiane 1,960).
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The aim of this research was to find out the influence of the weighted
financia leverage, the weighted capital intensity and market share ratios to the
profitability of the go-public manufacturing companiesin Indonesia. This research
investigates three competition ratios that influence the profitability of industry.
Those ratios are the ratios of weighted financial leverage, weighted capital
intensity, and market share. This research used the financia report data of 90 go-
public manufacturing companies in Indonesia since 2003 to 2005 with total
sample per year was go companies listed in Indonesia Stock Exchange. This study
was an empirical study. The data were obtained by documentation technique. The
technique of analysis used was multiple linier regression on pooling data. The t
and F tests in multiple regression models were used to test the hypotheses.

The research findings showed that : first, weighted financia leverage,
weighted capital intensity, and market share simultaneously influenced the
profitability of the go-public manufacturing companies in Indonesia. It was shown
by calculated Fyaue 5,782 > Frae 2,64. Second, the weighted financial leverage
ratio had no positive influence to the profitability of the go-public manufacturing
companies in Indonesia (tyaue -2,717 < tae 1,960). Third, the weighted capital
intensity had no negative influence to the profitability of the go-public
manufacturing companies in Indonesia (tyaue 3,024 > tiape -1,960). Fourth, market
share had no positive influence to the profitability of manufacturing companiesin
Indonesia (tyaue -0,285 < tiapie 1,960).
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