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Tujduan dari penelitian ini ingin mengetahui apakah ada
rengaruh antara kebutuhan. Jarak, harga, diskon,
pendapatan, pelaysnan dan peralatan dengan permintaan
konsumen. Hipotesis ataun kesimpulan sementara menyatakan
bahws ada pengarub  vang esignifikan antara kebutuhan,
Jarak. harga, diskon, pendapatan. pelayanan dan peralatan
dengan permintaan konsumen. Yang menjadi subyek adalah 100
konzumen Warpostel Cipta Mustika Pratama.

Perigambilan sampe | dari 100 konsumen terssbut
menggunakan teknik Accidental Neon FRandom Sampling.
Analizis dats menggunakan teknik analisis regresi

berganda.
Hasil renelitian ini menyatakan bahwa kebutuhan.

harga, diskon, pendapatan, dan pelayanan mempunyali
rengaruh vang zignifikan terhadap permintaan konsumen.
Sedangkan Jarak dan peralatan pengaruhnya tidak

signifikan terhadap permintaan konsumen. 3Setelah diuji
secars bersama-sama maks kebutuhan, Jarak, harga, diskon,
vendapatan, pelavanan dan peralatan mempunvai  pengaruh
vang vignifikan terhsdap permintaan konsumen.



ABSTRACT

THE FACTORS INFLUENCING CONSUMERS®™ DEMAND IN
DSING POSTAL AND TELECOMMUNICATION STALL SERVICES:
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Thiz rese
consumers” n
homes and g
squipment  on

arch aims teo find out the influence of
ed and income, distance between consumers’
all. stall’s price. discount, service, and
he consumers”™ demands. The hypotheses say

that there are significant influences. The sublects were
100 ~onsumers of  Cigpts Mustika Pratama postal and
teleoommunication stall.

The =zamples were taken using Accidental HNon Ramdom
Campling technigue. The data were analisized using double
regregsion analisiszs technique.

The rasults say that consumers” need and income,
stall’ s price. discount., and service have gignificant
influencs on  consumers’ demands. The study also finds
out distance between consumers” homes and stall, and
stall = aJquipment have no significant influence on
consumerz”  demands.  After collective examination the
research finds out that consumers’ need and income,

distance bhetween consumers” homes and stall. stall’s
price, discount, service, and edgquipment together have
zignificant influence on consumsrs  demands.
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