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Penelitian ini bertujuan untuk mengetahui pengaruh purchase experience, consumer
innovativeness, vanity seeking, variety seeking, sikap terhadap video tutorial makeup,
dan brand image pada minat beli. Data dikumpulkan melalui survei terhadap
populasi perempuan di Yogyakarta, Sleman, dan Kebumen yang berusia 15-45 tahun
(300 responden). Penelitian ini merupakan penelitian kuantitatif yang menggunakan
purposivesampling, analisis regresi linier berganda dan analisis regresi linier
sederhana. Hasil penelitian menunjukkan bahwa (1) purchaseexperience berpengaruh
positif pada sikap terhadap video tutorial makeup, (2) consumer innovativeness tidak
berpengaruh positif pada sikap terhadap video tutorial makeup, (3) vanity
seekingberpengaruh positif pada sikap terhadap video tutorial makeup, (4) variety
seeking berpengaruh positif pada sikap terhadap video tutorial makeup, (5) sikap
terhadap video tutorial makeup berpengaruh positif pada brand image, dan (6) brand
image berpengaruh positif pada minat beli.
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This research attempts to learn the influence ofpurchase experience, consumer
innovativeness, vanity seeking, variety seeking,attitude on makeup tutorial videos,
andbrand imagetowards buying interest. Data was collected through surveysfrom
population of women in Yogyakarta, Sleman, and Kebumen, aged between 15-45
years old (N=300). This research is quantitative research using purposive sampling ,
multiple linear regression analysis, andsimple linear regression analysis. The results
show that (1) purchaseexperience has positive influence towards attitude onmakeup
tutorial videos, (2) consumer innovativeness does not have positive influence towards
attitude on makeup tutorial videos, (3) vanity seekinghas positive influence towards
attitudeon makeup tutorial videos, (4) variety seeking has positive influence toward
attitudeon makeup tutorial videos, (5) attitudeon makeup tutorial videos has positive
influence towards brand image, and (6) brand imagehas positive influence
towardbuying interest.
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