PLAGIAT MERUPAKAN TINDAKAN TIDAK TERPUJI

ABSTRAK
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Penelitian ini bertujuan untuk mengetahui: 1) Untuk mengetahui pengaruh secara bersama-sama
harga produk, social media marketing, dan electronic word of mouth terhadap minat beli ulang
konsumen kosmetik Wardah. 2) Untuk mengetahui pengaruh harga produk, social media
marketing, dan electronic word of mouth secara parsial terhadap minat beli ulang konsumen
kosmetik Wardah. Jumlah sampel sebanyak 119 responden. Teknik pemilihan sampel yang
digunakan adalah purposive sampling. Uji Instrumen menggunakan uji validitas dan uji
reliabilitas. Teknik analisis data yang digunakan -adalah analisis regresi linier berganda
menggunakan aplikasi IBM SPSS 26. Hasil penelitian ini menunjukkan bahwa: 1) Harga produk,
social media marketing, dan electronic word of mouth sama-sama berpengaruh terhadap minat beli
ulang konsumen kosmetik Wardah. 2) Harga produk, social media marketing, dan electronic word
of mouth secara pasial berpengaruh terhadap minat beli ulang konsumen kosmetik Wardah.

Kata kunci: Harga produk, social media marketing, electronic word of mouth, minat beli ulang,
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ABSTRACT
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INTENTION
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This research aims to find out: 1) the influence of product price, social media marketing, and
electronic word of mouth simultaneously on consumers repurchase intention of Wardah
Cosmetics. 2) the influence of product price, social media marketing, and electronic word of mouth
partially on consumers repurchase intention of Wardah Cosmetics. The samples are 119
respondents. The method of sampling is purposive sampling. The instrument is tested with validity
and reliability test. The data analysis technique is multiple linear regression analysis using IBM
SPSS 26. The result of the research shows that: 1) Product price, social media marketing, and
electronic word of mouth simultaneously influence the consumers repurcashe intention of Wardah
Cosmetics. 2) Product price, social media marketing, and electronic word of mouth influence
partially on the consumers repurcashe intention of Wardah Cosmetics.
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