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Dear INSYMA 15 participants,
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We also kindly request INSYMA 15 participants for uploading Power Point presentation file at submission INSYMA with link http://insyma.org/insyma15/kfz/
or sent e-mail to ubayainsyma@gmail.com.

Thank you and regards,
INSYMA 15 Committee

Department of Management University of Surabaya (UBAYA)
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Dear INSYMA committee,
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Thank you

Yours sincerely,
lke Janita Dewi
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<ubayainsyma@gmail.com> wrote:

Dear participants,
Greetings from Surabaya, Indonesia.

We are pleased to inform that your paper is among the Insyma papers included on the proceedings published by Atlantis Press. Please browse https://www.atlantis-
press.com/proceedings/insyma-18/25891996 and check your name within 2 x 24 hours. After that period, there will be no name correction possible unless you pay Euro 200.

Thank you and please confirm whether your name is correct by replying this email.

Best regards
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Province, Indonesia

Authors:
lke Janita Dewi

Type:
presentation_slide
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Ike Janita Dewi
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Best Regards,

INSYMA 2018 Organizing Committee
Website: http://insyma.org/insyma15/kfz
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CONFERENCE SCHEDULE OF THE 15" INSYMA
Burapha, 1* March, 2018

7:15-8.00 Registration
: : . Welcoming speechs from:
8.00-8.20 .Ope;ggocr::ifgng:%gggfgfgfh:t Main Hall Ubaya: Rector qf University of Surabaya_: Mr._ Prof. Joniarto Parung.
' ' e welcoming speechs from Burapha and Ubaya Burapha: I_Dre5|dent of Burapha University: Mr. Prof. Somnuk
Theerakulpisut.
Moderator: Dr. Deddy Marciano (University of Surabaya)
Keynotes speakers:
1. Mr. Tony Shou-wang Kuo, PhD (Shih Chien University, Taiwan).
8.20-9.20 keynotes speakers Presentation 2. Mr. Bactiar Mohamad, Ph.D (University North Malaysia, Malaysia)
3. Mr. Sanya Saengboon (Al Meroz Hotel - The leading halal hotel,
Bangkok).
4. Mr. Jony Oktavian Haryanto (President University, Indonesia)
9.20-9.40 Give thanks to sponsor Co-Host and all the Co host from Tokai University, Shih Chen University, Accounting
Keynotes speakers Departement, Faculty of_ buglness and economics, University of
Surabaya and Burapha University.
9:40-10:00 | Coffee-break In front Main Hall
There are 4 rooms
10:00-12:00 | Panel Sessions Moderator Roqm 123 ar_1d Main Hall . . .
Each presentation has 5 minutes and some minutes for discussion.
The sequence presentation for each session. (attachment file)
12:00-13:30 | Lunch in front of Main Hall Lunch and prayer time
13:30-16:00 | Panel Sessions Moderator Room 1, 2, 3 and Main Hall




Each presentation has 5 minutes and some minutes for discussion.
The sequence presentation for each session. (attachment file)

e Announcement best paper

16:00-16:30 | e Closing Ceremony
e Announcement Insyma 16"
16:30-20:00 | Gala Dinner at Burapha campus
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UNIVERSITAS SURABAYA ‘_\

PANEL SESSIONS

MAIN HALL (1st SESSION: 10.00 — 12.00)

TOPIC: CROSS CULTURE MANAGEMENT AND ENTREPRENEURSHIP

No Title Author

1 | [ABS-30] The Internationalization of Chinese State-Owned Enterprise: | Adolfo Y. S. WU Dr. YIN SHI
Implications of Guanxi Diplomacy in Latin America wu

2 | [ABS-129] Cycling: Do the Health Benefits of Cycling Outweigh the Risks
in Bangkok? Dr. David Seale

3 | [ABS-130] Legal Problems concerning the Seizure of Farm Land in Civil
Justice Process P. Tabauttanon

4 | [ABS-138] Developing a causal model of game addiction and stealing
behavior among undergraduate students T. Numkhan & W. Kulachai

5 | [ABS-126]  Cultural  Sustainability =~ And Kinship Mode  Of | Levita Duhaylungsod, PhD
Production Amidst Global Economy Anthropology

6 | [ABS-142] Cross Cultural Management in the Higher Educational

" Tony Sowang Kuo

Institutions

7 | [ABS-19] The Key Challenges To Utilize Innovative Opportunities Of | Prita Ayu Kusumawardhany
Small And Medium Sized Enterprises In Surabaya, Indonesia

8 | [ABS-38] Social Capital, Tiered Entrepreneurship Training, And Agro- | Noviaty Kresna
Tourism Development Model Of Kampung Salak Bojonegoro Darmasetiawan

9 | [ABS-52] Participatory Action Learning System In Maximizing | Devi Rachmasari
Entrepreneurship Capacity

10 Aluisius Hery Pratono,
[ABS-54] Social Enterprise: Actor Network Approach Suyanto, Deddy Marciano

11 | [ABS-64] Innovation Strategy For Startup Business: A Case Study Using | Eddo Natalion Wijaya Putra

Business Model Canvas




ROOM 1(1st SESSION: 10.00 — 12.00)

TOPIC: STRATEGIC MANAGEMENT AND MARKETING MANAGEMENT

No Title Author
1 | [ABS-28] Building Destination Branding On Southern Coastal Corridor | Nghia Le
Between Vietnam And Cambodia
2 | [ABS-103] “Developing Hochiminh City To Be The City Of Affection,
Modernized, And Quality Living” In Context Of Asean Community-
Vision 2025 — Perspective Of Urban Anthropology. Prof. Phan Thi Hong Xuan
3 | [ABS-141] Corporate Communication and Strategic Management:
History, B. Mohamad & H.A. Bakar
Operational Concept and Integration
4 | [ABS-24] Business Strategy: A Study on Cost Stickiness Behavior Permata Ayu Widyasari
5 | [ABS-29] A study on impact and effectiveness of scent used for | 1.Jun Kumamoto 2. AdiP.
promotion of products and services with low affinity for scent Tedjakusuma
6 | [ABS-131] Consumer Behavior In Accordance With Sufficiency Economy
Philosophy Of University Students In The Eastern Region Dr. K. Rugchoochip
7 | [ABS-132] A Study on the Impacts of Smartphone Addiction Dr. N. Sinsomsack
8 Youkai Song(1), Dr. M.L
[ABS-136] ESCI Model Strategies of Private Universities in Thailand | Duminda Jayaranjan(2), Lin
toward Sustainable Loyalty in P.R.C Na(3)
9 | [ABS-137] A study of drinking behavior among undergraduate students
in Chonburi P. Torsak & W. Kulachai
10 Svenja Arabella Hallerberg,
Madawala Liyanage
[ABS-143] Face-to- face is the most effective media for communication | Duminda  Jayaranjan &
over socialmedia Sumaia Farzana
11 | [ABS-144] The influence of Hallyu, packaging and subjective norms

towards buying intention on culture adaption in Etude House

Y. Aldelina & J.O0.Haryanto
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ROOM 2 (1st SESSION: 10.00 — 12.00)

TOPIC: Finance

No Title Author
1 | [ABS-7] Managerial Overconfident And Firm Financing Decision: An | Werner R. Murhadi
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