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Penelitian ini bertujuan untuk mengetahui: (1) pengaruh secara langsung digital marketing
terhadap minat beli ulang, (2) pengaruh secara langsung gaya hidup konsumtif terhadap minat
beli ulang, (3) pengaruh secara langsung word of mouth terhadap minat beli ulang, (4) pengaruh
digital marketing terhadap minat beli ulang dengan dimediasi oleh kepuasan konsumen, (5)
pengaruh gaya hidup konsumtif terhadap minat beli ulang dengan dimediasi kepuasan konsumen,
(6) pengaruh word of mouth terhadap minat beli ulang dengan dimediasi oleh kepuasan
konsumen. Teknik pengambilan Sampel menggunakan non probability sampling. Data diperoleh
dengan membagikan kuesioner tentang digital marketing, gaya hidup konsumtif, word of mouth,
kepuasan konsumen, dan minat beli ulang kepada 100 mahasiswa Universitas Sanata Dharma
konsumen scarlett whitening. Analisis data menggunakan Partial Least Square dan menggunakan
SmartPLS 3.0. Hasil penelitian menunjukan bahwa: (1) digital marketing secara langsung
berpengaruh positif terhadap minat beli ulang, (2) gaya hidup konsumtif secara langsung tidak
berpengaruh positif terhadap minat beli ulang, (3) word of mouth secara langsung berpengaruh
positif terhadap minat beli ulang, (4) digital marketing berpengaruh positif terhadap minat beli
ulang dengan dimediasi sebagian (partial mediation) oleh kepuasan konsumen, (5) gaya hidup
konsumtif berpengaruh positif terhadap minat beli ulang dengan dimediasi penuh (full
mediation) oleh kepuasan konsumen, (6) Word of mouth berpengaruh positif terhadap minat beli
ulang dengan dimediasi sebagian (partial mediation) oleh kepuasan konsumen.
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This study aims to determine: (1) the direct effect of digital marketing on repurchase
intention, (2) the direct effect of consumptive lifestyle on repurchase intention, (3) the direct
effect of word of mouth on repurchase intention, (4) ) the effect of digital marketing on
repurchase intention mediated by consumer satisfaction, (5) the effect of consumptive lifestyle
on repurchase intention mediated by consumer satisfaction, (6) the influence of word of mouth
on repurchase intention mediated by consumer satisfaction. The sampling technique uses non-
probability sampling. Data was obtained by distributing questionnaires about digital marketing,
consumptive lifestyle, word of mouth, consumer satisfaction, and repurchase intention to 100
students of Sanata Dharma University consumers of Scarlett Whitening. Data analysis uses
Partial Least Square and uses SmartPLS 3.0. The results of the study show that: (1) digital
marketing directly has a positive effect on repurchase intention, (2) consumptive lifestyle
directly did not have a positive effect on repurchase intention, (3) word of mouth directly has a
positive effect on purchase intention repeated, (4) digital marketing has a positive effect on
repurchase intention with partial mediation (partial mediation) by consumer satisfaction, (5)
consumptive lifestyle has a positive effect on repurchase intention with full mediation (full
mediation) by consumer satisfaction, (6) Word of mouth has a positive effect on repurchase
intention with partial mediation (partial mediation) by consumer satisfaction.
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