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  Penelitian ini bertujuan untuk mengetahui pengaruh suasana toko, kualitas 

pelayanan, persepsi harga dan kelengkapan produk terhadap minat beli ulang 

konsumen di citrouli supermarket, responden dalam penelitian adalah 

mahasiswa/mahasiswi Yogyakarta yang berbelanja di citrouli supermarket. Teknik 

pengambilan sampel menggunakan purposive sampling. Jumlah sampel sebanyak 96 

responden. Uji instrumen yang digunakan adalah uji validitas dan uji reliabilitas. 

Teknik analisis data yang digunakan dalam penelitian ini adalah analisis deskriptif dan 

analisis regresi linear berganda. Pengolahan data menggunakan Software SPSS 

Statistic. Hasil penelitian menunjukan bahwa 1) Pengaruh suasana toko, kualitas 

pelayanan, Persepsi harga, dan kelengkapan produk secara simultan berpengaruh 

terhadap minat beli ulang konsumen di Citrouli Supermarket; 2) Suasana toko tidak 

berpengaruh terhadap minat beli ulang di Citrouli Supermaret; 3) Kualitas pelayanan 

berpengaruh terhadap minat beli ulang di Citrouli Supermaret; 4) Kelengkapan produk 

tidak berpengaruh terhadap minat beli ulang di Citrouli Supermaret.   
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This research aims to determine the influence of shop atmosphere, service quality, price 

perception and product completeness on consumers' repurchase interest at Citrouli 

supermarkets. The respondents in the study were Yogyakarta students who shopped at 

Citrouli supermarkets. The sampling technique uses purposive sampling. The total 

sample was 96 respondents. The instrument tests used are validity tests and reliability 

tests. The data analysis techniques used in this research are descriptive analysis and 

multiple linear regression analysis. Data processing uses SPSS Statistics Software. The 

research results show that 1) The influence of store atmosphere, service quality, price 

perception and product completeness simultaneously influence consumers' repurchase 

interest at Citrouli Supermarket; 2) The shop atmosphere has no effect on repurchase 

interest at Citrouli Supermaret; 3) Service quality influences repurchase interest at 

Citrouli Supermaret; 4) Product completeness has no effect on repurchase interest at 

Citrouli Supermaret.  
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