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HUBUNGAN SENSE OF COMMUNITY DAN MINAT ORGANISASI 

MAHASISWA UNIVERSITAS SANATA DHARMA 

Yustinus Wahyu Wibowo 

ABSTRAK 

Penelitian ini memiliki tujuan untuk mengetahui hubungan antara Sense of 

Community dan minat organisasi mahasiswa Universitas Sanata Dharma. Penelitian 

ini melibatkan 100 mahasiswa Universitas Sanata Dharma sebagai responden yang 

dikumpulkan melalui Google Form. Hipotesis penelitian yang diajukan oleh 

peneliti adalah terdapat hubungan positif antara Sense of community dan minat 

organisasi mahasiswa Universitas Sanata Dharma. Pengumpulan data 

menggunakan skala kuisioner yang diadaptasi dari Sense of Community Index-II 

(2008) dengan item sejumlah 24 pernyataan dan Interest Development Scale (2021) 

dengan jumlah 20 item. Reliabilitas skala pada penelitian ini memiliki nilai 

koefisien sebesar 0,946 pada SCI II dan koefisien sebesar 0,974 pada minat 

organisasi. Hasil penelitian ini menunjukkan terdapat korelasi antara sense of 

community dan minat organisasi. Hubungan variable tersebut memiliki koefisien 

sebesar 0.661 dengan p sebesar 0,001 yang bersifat positif dan termasuk kedalam 

kategori kuat.  

Kata kunci: Sense of community, minat organsiasi, universitas Sanata 

Dharma, mahasiswa 
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THE RELATIONSHIP BETWEEN SENSE OF COMMUNITY AND 

ORGANIZATION INTEREST AMONG SANATA DHARMA 

UNIVERSITY STUDENTS 

Yustinus Wahyu Wibowo 

ABSTRACT 

This study aims to determine the relationship between sense of community 

and organizational interest of Sanata Dharma University students. This study 

involved 100 Sanata Dharma University students as respondents who ere collected 

through Google form. The research hypothesis proposed by the researcher is that 

there is a positive relationship between sense of community and organizational 

interest of Sanata Dharma University students. Data Collection uses a questionnaire 

scale adapted from the sense of community index-II (2008) with 24 items and the 

interest development scale (2021) with 20 items. The reliability of the scale in this 

study has a coefficient of 0.946 on SCI-II and a coefficient of 0.974 on 

organizational interest. The results of this study indicate that there is a strong 

correlation between sense of community and organizational interest. The variable 

relationship has a coefficient of 0.661 with a p of 0.001 which is positive and strong 

category. 

Keyword:Sense of community, organization interest, Sanata Dharma 

University, University students  
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