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Penelitian ini bertujuan untuk mengetahui : 1) pengaruh kualitas produk terhadap 

minat beli ulang, 2) pengaruh kualitas pelayanan terhadap minat beli ulang, 3) 

pengaruh customer relationship marketing terhadap minat beli ulang 4) pengaruh 

kepuasan pelanggan memediasi kualitas produk terhadap minat beli ulang 5)  

pengaruh kepuasan pelanggan memediasi kualitas pelayanan terhadap minat beli 

ulang 6) pengaruh kepuasan pelanggan memediasi Customer relationship 

maekreting terhadap minat beli ulang. Teknik pengambilan sampel menggunakan 

purposive sampling, data diperoleh dari kuesioner yang disebarkan secara online 

kepada 100 responden. Teknik yang digunakan dalam penelitian ini adalah Partial 

Least Square (PLS) yang menggunakan software SmartPLS 3.0. Hasil Penelitian 

ini menunjukkan bahwa : 1) Kualitas Produk secara langsung berpengaruh terhadap 

Minat Beli Ulang, 2) Kualitas Layanan secara langsung tidak berpengaruh terhadap 

Minat Beli Ulang, 3) CRM secara langsung tidak berpengaruh terhadap Minat Beli 

Ulang, 4) Kepuasan Pelanggan tidak memediasi pengaruh Kualitas Produk terhadap 

Minat Beli Ulang, 5) Kepuasan Pelanggan memediasi penuh pengaruh Kualitas 

Layanan terhadap Minat Beli Ulang, 6) Kepuasan Pelanggan memediasi penuh 

pengaruh CRM terhadap Minat Beli Ulang 
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This study aims to find out: 1) the effect of product quality on repurchase interest, 

2) the influence of service quality on repurchase interest, 3) the influence of  

customer relationship marketing on repurchase interest, 4) the effect of customer 

satisfaction mediating product quality on repurchase interest, 5) the effect of  

customer satisfaction mediating service quality on repurchase interest, 6) the effect 

of customer satisfaction mediating customer relationship marketing on repurchase 

interest. The sampling technique uses purposive sampling, data is obtained from a 

questionnaire distributed online to 100 respondents. The technique used in this  

study is Partial Least Square (PLS) which uses SmartPLS 3.0 software. The results 

of this study show that: 1) Product Quality directly affects Repeat Purchase Interest, 

2) Service Quality directly does not affect Repeat Purchase Interest, 3) CRM 

directly does not affect Repeat Purchase Interest, 4) Customer Satisfaction does not 

mediate the influence of Product Quality on Repeat Purchase Interest, 5) Customer 

Satisfaction fully mediates the influence of Service Quality on Repeat Purchase 

Interest, 6) Customer Satisfaction fully mediates the influence of CRM on Repeat 

Purchase Interest 
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