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Penelitian ini bertujuan untuk mengetahui: (1) pengaruh brand ambassador
terhadap purchase decision, (2) pengaruh product quality terhadap purchase
decision, (3) brand image memediasi pengaruh brand ambassador terhadap
purchase decision, (4) brand image memediasi pengaruh product quality terhadap
purchase decision. Sampel dalam penelitian ini yaitu konsumen sepatu Adidas yang
berumur minimal 17 tahun dan pernah melakukan pembelian produk sepatu Adidas,
konsumen mengetahui brand ambassador produk sepatu Adidas. Teknik
pengambilan sampel menggunakan teknik non-probability sampling dengan
metode purposive sampling. Data diperoleh dari hasil kuesioner melalui Google
Form. Teknik analisis data yang digunakan dalam penelitian ini adalah Partial
Least Square (PLS) dengan software SmartPLS4. Hasil penelitian ini menunjukkan
bahwa: (1) brand ambassador tidak berpengaruh terhadap purchase decision, (2)
product quality berpengaruh terhadap purchase decision, (3) brand image
memediasi penuh pengaruh brand ambassador terhadap purchase decision, (4)
brand image memediasi sebagian pengaruh product quality terhadap purchase
decision.
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This study aims to determine: (1) the effect of brand ambassadors on purchase
decisions, (2) the effect of product quality on purchase decisions, (3) brand image
mediates the effect of brand ambassadors on purchase decisions, (4) brand image
mediates the effect of product quality on purchase decisions. The sample in this
study consisted of Adidas shoe consumers who were at least 17 years old, had
purchased Adidas shoe products, and knew the brand ambassadors of Adidas shoe
products. The sampling technique used was purposive sampling method. Data were
obtained a by distributing questionnaire via Google Form. The data analysis
technique used in this research was Partial Least Square (PLS) with SmartPLS4
software. The results of this study indicated that: (1) brand ambassadors have no
effect on purchase decisions, (2) product quality affects purchase decisions, (3)
brand image fully mediates the effect of brand ambassadors on purchase decisions,
(4) brand image partially mediates the effect of product quality on purchase
decisions.
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