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Penelitian ini bertujuan untuk mengetahui: (1) pengaruh pemasaran online, kualitas produk, dan 

harga terhadap minat beli ulang konsumen skincare Wardah, (2) pengaruh pemasaran online 

terhadap minat beli ulang konsumen skincare Wardah, (3) kualitas produk terhadap minat beli 

ulang konsumen skincare Wardah, (4) pengaruh harga terhadap minat beli ulang konsumen 

skincare Wardah. Populasi dalam penelitian ini adalah mahasiswa yang ada Di Yogyakarta yang 

membeli dan menggunakan produk Wardah. Teknik pengambilan sampel menggunakan 

purposive sampling, dengan kriteria responden adalah mahasiswa yang berkuliah dan berdomisili 

Di Yogyakarta, pernah membeli minimal satu kali dan menggunakan produk Wardah dalam dua 

bulan terakhir, dan pernah melihat pemasaran online produk Wardah. Jumlah responden 

sebanyak 110 responden. Analisis data yang digunakan pada penelitian ini yaitu analisis regresi 

linear berganda, dengan bantuan aplikasi SPSS 25 dan microsoft excel. Hasil penelitian ini 

menunjukkan bahwa (1) pemasaran online, kualitas produk, dan harga berpengaruh secara 

simultan terhadap minat beli ulang skincare Wardah DI Yogyakarta, (2) pemasaran online 

berpengaruh secara parsial terhadap minat beli ulang skincare Wardah DI Yogyakarta, (3) 

kualitas produk tidak berpengaruh secara parsial terhadap minat beli ulang skincare Wardah DI 

Yogyakarta, (4) Harga tidak berpengaruh secara parsial terhadap minat beli ulang skincare 

Wardah DI Yogyakarta. 
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This study aims to determine: (1) the influence of online marketing, product quality, and price on 

consumer repurchase interest of Wardah skincare, (2) the influence of online marketing on 

consumer repurchase interest of Wardah skincare, (3) product quality on consumer repurchase 

interest of Wardah skincare, (4) the influence of price on consumer repurchase interest of Wardah 

skincare. The population in this study were students in the Special Region of Yogyakarta who 

purchased and used Wardah products. The sampling technique used purposive sampling, with the 

criteria for respondents being students who studied and lived in the Special Region of Yogyakarta, 

had purchased at least once and used Wardah products in the last two months, and had seen online 

marketing of Wardah products. The number of respondents was 110 respondents. Data analysis 

used in this study was multiple linear regression analysis, with the help of SPSS 25 and Microsoft 

Excel applications. The results of this study indicate that (1) online marketing, product quality, and 

price have simultaneous effect on the interest in repurchasing Wardah skincare in Yogyakarta, (2) 

online marketing has partial effect on the interest in repurchasing Wardah skincare in Yogyakarta, 

(3) product quality does not have partial effect on the interest in repurchasing Wardah skincare in 

Yogyakarta, (4) Price does not have partial effect on the interest in repurchasing Wardah 

skincare in Yogyakarta. 
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