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Penelitian ini bertujuan untuk mengetahui: (1) customer expectation, product visual
appeal, dan food quality secara simultan berpengaruh signifikan terhadap customer
satisfaction pada produk Wonton Dower, (2) customer expectation secara parsial
berpengaruh signifikan terhadap customer satisfaction pada produk Wonton
Dower, (3) product visual appeal secara parsial berpengaruh signifikan terhadap
customer satisfaction pada produk Wonton Dower, (4) food quality secara parsial
berpengaruh signifikan terhadap customer satisfaction pada produk Wonton
Dower. Populasi dalam penelitian ini adalah pelanggan Wonton Dower yang telah
melakukan pembelian minimal satu kali dalam enam bulan terakhir. Teknik
pengambilan sampel yang digunakan adalah purposive sampling. Data
dikumpulkan melalui kuesioner yang berkaitan dengan customer expectation,
product visual appeal, food quality, dan satisfaction. Analisis data dilakukan
menggunakan SPSS versi 26 dengan regresi berganda. Hasil penelitian
menunjukkan bahwa: (1) customer expectation, product visual appeal, dan food
quality secara simultan berpengaruh signifikan terhadap customer satisfaction pada
produk Wonton Dower, (2) customer expectation secara parsial berpengaruh
signifikan terhadap customer satisfaction pada produk Wonton Dower, (3) product
visual appeal secara parsial berpengaruh signifikan terhadap customer satisfaction
pada produk Wonton Dower, (4) food quality secara parsial berpengaruh signifikan
terhadap customer satisfaction pada produk Wonton Dower.

Kata Kunci Customer Expectation, Product Visual Appeal, Food Quality, dan
Customer Satisfaction.
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This study aims to determine: (1) whether customer expectation, product visual
appeal, and food quality simultaneously have a significant effect on customer
satisfaction with Wonton Dower products, (2) whether customer expectation
partially has a significant effect on customer satisfaction with Wonton Dower
products, (3) whether product visual appeal partially has a significant effect on
customer satisfaction with Wonton Dower products, (4) whether food quality
partially has a significant effect on customer satisfaction with Wonton Dower
products. The population in this study were Wonton Dower customers who had
made at least one purchase in the last six months. The sampling technique used was
purposive sampling. Data was collected through questionnaires related to customer
expectation, product visual appeal, food quality, and satisfaction. Data analysis was
performed using SPSS version 26 with multiple regression. The results showed that:
(1) customer expectation, product visual appeal, and food quality simultaneously
had a significant effect on customer satisfaction with Wonton Dower products, (2)
customer expectation partially had a significant effect on customer satisfaction with
Wonton Dower products, (3) product visual appeal partially had a significant effect
on customer satisfaction with Wonton Dower products, (4) food quality partially
had a significant effect on customer satisfaction with Wonton Dower products.
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