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This study aims to determine: (1) product quality, (2) service qua-
lity, (3) price, (4) consumer satisfaction at PT. Tunas Dwipa Matra Bandar
Lampung. The data source was obtained through the distribution of questi-
onnaires to 100 respondents who are consumers of PT. Tunas Dwipa Mat-
ra Bandar Lampung. The analysis method used is descriptive statistics
with SPSS software version 29 from 2023, validity testing, reliability tes-
ting, classical assumption testing, normality testing, multiple linear regres-
sion analysis, F test, and T test. The results of this study indicate that: (1)
product quality, service quality, and price simultaneously influence consu-
mer satisfaction, (2) product quality partially did not influence consumer
satisfaction, (3) service quality partially did not influence consumer satis-
faction, (4) price partially influences consumer satisfaction.
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Penelitian ini bertujuan untuk mengetahui: (1) kualitas produk,
(2) kualitas layanan, (3) harga, (4) kepuasan konsumen di PT. Tunas
Dwipa Matra Bandar Lampung. Sumber data diperoleh melalui
penyebaran kuesioner kepada 100 responden yang merupakan konsumen
PT. Tunas Dwipa Matra Bandar Lampung. Metode analisis yang
digunakan statistik deskriptif dengan software SPSS versi 29 tahun 2023,
uji validitas, uji reliabilitas, uji asumsi klasik, uji normalitas, analisis
regresi linier berganda, uji F, uji T. Hasil penelitian ini menunjukan
bahwa: (1) kepuasan produk, kualitas layanan dan harga secara simultan
berpengaruh terhadap kepuasan konsumen. (2) kualitas produk secara
persial tidak berpengaruh terhadap kepuasan konsumen. (3) kualitas
layanan secara persial tidak berpengaruh terhadap kepuasan konsumen. (4)
harga secara persial berpengaruh terhadap kepuasan konsumen.
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