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Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh déyik|tari
(produk, isi iklan, informasi, bentuk/format iklan, durasi waktu) terhadaptrbela
konsumen. Penelitian ini dilakukan di Universitas Sanata Dharma Yatgaka
dengan sampel yang diteliti sebanyak 100 responden. Teknik samplimg yan
digunakan adalah Convenience Sampling. Uji Validitas menggunakank tekni
Korelasi Perason’s Product Moment dan Uji Reliabilitas menggunakaus Alpha
Cronbach. Teknik analisis yang digunakan dalam penelitian ini adalahsigna
Regresi Ganda.

Berdasarkan hasil analisis data dapat diketahui bahwa variafzetadik iklan:
produk/merk, isi iklan, informasi, bentuk/format iklan, durasi waktu, memiliki
pengaruh signifikan/positif terhadap minat beli konsumen.
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The purpose of this research is to identify the effects of tinecaveness of
advertisements (products, the content of ads, product information, thédionat of
the ads, the duration time) on the purchase intention of consumers.

This research was conducted in the Universty of Sanata Dhaogyyakarta,
with sample size of 100 respondents. The sampling technique usé&ibmesience
Sampling. The validity test used was the correlation technique of PearBoodsict
Moment. The Alpha Cronbach formula was applied for reliability. téstalysis
technique used in the study was the analysis of multiple regression.

Results of the data analysis show that advertisements irs tefntheir
products/brands, advertising content, product information, format, duration, had
significant positive effects on purhase intention of consumers.
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